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Beating back pain:
A low back pain
awareness campaign

A toolkit for educating employees about
preventing low back pain
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A frustrating, painful Campaign objectives

* Provide information to employees on the many causes of

ailmen‘t for employees low back pain, with an emphasis on prevention

* Create greater awareness of the importance of protecting the

and buSinesseS back, and the many sensible lifestyle changes that employees

can make to help keep their backs healthy and strong

Low back pain is a very common health problem worldwide and a * Provide information about treatment options, including
leading cause of disability — affecting performance at work and general non-invasive therapy options.

well-being. Among countries with the highest levels of development

in 2017, low back pain ranked second among the diseases and injuries

that account for the highest number of disability-adjusted life years Suggested timeline

(DALYs) worldwide. One DALY can be thought of as one lost year of

“healthy” life? The campaign is designed to last a minimum of three weeks but

can be extended to six weeks. The emails noted are core items of
Some back pain is the result of underlying medical conditions, while the campaign, as sending these out may increase employee
others have genetic origins. Other back troubles can result from poor engagement and enthusiasm.

osture, injuries from exercise and sports, too much sitting, a slip on . .
P > Iur ' SPO 9 P Week 1:  Protecting your back from injury
the stairs or ice, or other types of injuries.®
. - Week 2: Ouch! What’s causing my back pain?
For many people back pain can be debilitating and may recur or 9 my P

worsen over time. Week 3: Back pain treatment myths

That’s why MetLife developed the Beating Back Pain campaign.
It’s an education and awareness campaign that may help employees Marketing materials

to live more pain-free lives. . .
1. Email campaign

e Banner
)] ] o
This toolkit provides all of the materials needed to deliver a 2. Flyers

successful campaign: . . .
! ! paig e Managing low back pain: Treatment options

* Campaign objectives e The importance of protecting your back
* Suggested timeline

* Marketing materials (articles, email campaign, flyers, etc.) 3. Shortarticles
e Protecting your back when lifting, sitting, standing,
and sleeping

¢ Underlying conditions that may cause back pain

Note: Disability-adjusted life years (DALYs) are units of measure for the burden of disability associated with a disease or disorder.
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The information and materials included in MetLife’s Health and Wellness Information Library, including all toolkits, modules, template communications, text, charts,

graphics and other materials, (collectively, the “Content”) are intended to provide general guidance on health and wellness matters and are not, and should not be
relied on as, medical advice. While the Content is based on resources that MetLife believes to be well-documented, MetLife is not responsible for the accuracy of the

Content, and you rely on the Content at your own risk. Each person’s condition and health circumstances are unique, and therefore the Content may not apply to you.

for the diagnosis and treatment of

The Content is not a substitute for professional medical advice. You should always consult your licensed health care professiona
any medical condition and before starting or changing your health regimen, including seeking advice regarding what drugs, diet, exercise routines, physical activities

or procedures are appropriate for your particular condition and circumstances.
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